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Women Are Dieting Less But
Eating More Healthy Foods
According To New Better
Homes & Gardens Food
Factor Study
More Women are Pursuing Permanent Lifestyle
Eating Changes Over Fad Diets
DES MOINES, Iowa, Jan. 24, 2017 /PRNewswire/ -- Better Homes & Gardens, Meredith
Corporation's flagship lifestyle, home and food brand, today announced findings from
Food Factor: The Evolution of Eats , a nationwide survey conducted among U.S.
women. The study took a comprehensive look at women's motivations, attitudes and
behaviors relating to food including cooking, shopping, and eating.

Overall, the study found that women are moving away from specific diets, trends and
tactics to more permanent, healthy lifestyle changes. In fact, while two-thirds of women
polled say they and their households are eating healthier in the last two years, just over
half say they do not follow a specific diet but have recently made significant
modifications in what and how they eat.

"While women continue to be health-conscious, their approach to their diet has
changed," says Nancy Hopkins, Senior Food Editor of Better Homes & Gardens, "These
women no longer want short term solutions from diet fads and tricks; they want to make
meaningful changes that will last them over the course of their lives." 

This new approach has led to big changes in dieting in the last two years:

63 percent of women are now focusing on eating healthier foods in general –
compared to only 50 percent in 2014
Only 27 percent of women say they or any household member has followed a
special diet in the last year – down 20 percentage points from 2014
64 percent are paying more attention to nutrition than they did two years ago –
compared to only 53 percent in 2014
53 percent say they are working to make small, permanent changes in their eating,
including:

71 percent of women are eating more vegetables – up 14 percentage points
from 2014, while 66 percent of women are eating more fruits – up 19
percentage points from 2014.
Half of women are now adding more salad to their diets, and 3 in 5 even grow
their own fruits and vegetables.
While fruit and vegetable consumption is up, women are eating 33 percent less
meat than before, with about 1 in 3 women having occasional vegetarian
meals/days.
85 percent say they consider the healthfulness of a recipe before selecting it,
and 50 percent have changed recipes so that they're healthier.

Food Factor: The Evolution of Eats  was fielded in July 2016 and, in total, more than
2,000 responses were collected from respondents, U.S. women ages 18+. The 126-
question survey was divided into 11 sections, with each respondent completing one to
three sections, depending on the number of questions per section. Margin of error at 95
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percent confidence level for 400 respondent base per question is +/- 4.9 percent, for
total respondent base of 2K it's +/- 2.2 percent.

This study is the fifth wave of the modern trending research that continues the 20+ year
tradition of the Better Homes & Gardens Food Trend Study, providing insights into
America's food shopping, cooking and serving habits.

ABOUT BETTER HOMES & GARDENS

Better Homes & Gardens serves, connects and inspires readers who infuse color and
creativity into each aspect of their lives. Reaching 40 million readers a month via the
most trusted print magazine, the brand also extends across a robust website, multiple
social platforms, tablet editions, mobile apps, broadcast programs and licensed products.
Better Homes & Gardens fuels our readers' passions to live a more colorful life through
stunning visuals, a balance of substance and surface, and a blend of expert and reader
ideas. Better Homes & Gardens is published 12 times a year with a rate base of 7.6
million.

Additional information may be found at www.bhg.com | Facebook: facebook.com/mybhg |
Twitter: twitter.com/bhg | Pinterest: pinterest.com/bhg | Instagram:
instagram.com/betterhomesandgardens.

ABOUT MEREDITH CORPORATION

Meredith Corporation (NYSE: MDP; www.meredith.com) has been committed to service
journalism for 115 years. Today, Meredith uses multiple distribution platforms – including
broadcast television, print, digital, mobile and video – to provide consumers with content
they desire and to deliver the messages of its advertising and marketing partners.

Meredith's National Media Group reaches more than 100 million unduplicated women
every month, including nearly 75 percent of U.S. Millennial women.  Meredith is the
leader in creating and distributing content across platforms in key consumer interest
areas such as food, home, parenthood and health through well-known brands such as
Better Homes & Gardens, Allrecipes, Parents, Shape and EatingWell.  Meredith also
features robust brand licensing activities, including more than 3,000 SKUs of branded
products at 4,000 Walmart stores across the U.S. and at walmart.com. Meredith
Xcelerated Marketing is an award-winning, strategic and creative agency that provides
fully integrated marketing solutions for many of the world's top brands, including Kraft,
TGIFriday's and NBC Universal.

Meredith's Local Media Group includes 17 owned or operated television stations reaching
11 percent of U.S. households. Meredith's portfolio is concentrated in large, fast-growing
markets, with seven stations in the nation's Top 25 – including Atlanta, Phoenix, St. Louis
and Portland – and 13 in Top 50 markets. Meredith's stations produce 700 hours of local
news and entertainment content each week, and operate leading local digital
destinations.
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