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Rachael Ray Every Day
Magazine Reveals Second
Annual "Like A Boss" Issue,
Showcasing Women In The
Food Industry
Angie Mar, Daniela Soto-Innes, Anita Jaisinghani and
Nyesha Arrington Join Rachael Ray on the Cover of
the March 2019 Issue
NEW YORK, Feb. 13, 2019 /PRNewswire/ -- Meredith Corporation's (NYSE: MDP,
www.meredith.com) Rachael Ray Every Day reveals its second annual "Like a Boss"
March 2019 issue, which highlights women shaping the food and beverage industry this
year, including chefs, bartenders, business owners, bakers and more. The cover stars,
along with Rachael Ray, are Daniela Soto-Innes (of Cosme and ATLA in New York City),
Anita Jaisinghani (of Pondicheri in Houston and New York), Nyesha Arrington (of Native in
Santa Monica, California), and Angie Mar (of the Beatrice Inn in New York). The issue is
on newsstands and on RachaelRayMag.com on February 15.

"We're thrilled to celebrate these talented women and join the discussion about
representation and equality," said Lauren Iannotti, Editor in Chief of Rachael Ray Every
Day. "These are the women making the food industry a more inclusive and delicious
place, and we're thrilled to share their stories with our readers."  

To celebrate the launch of the issue, Rachael Ray is hosting a panel discussion on women
in food on Wednesday, February 27 at Pondicheri in New York City with Nyesha, Anita,
and Tania Harris, pastry chef at The Lazy Goat in South Carolina, moderated by Lauren
Iannotti. Tune in on Facebook Live to watch the discussion.

For the second consecutive year, the South Carolina Tourism Board is a marketing
partner for "Like a Boss."

Join the conversation by posting pictures supporting women in the food industry on
Instagram with the hashtags #LikeABossEveryDay and #RRMagFan. Go to a female-
owned restaurant or bar, tell the world about a lady you admire, post an ode to a friend
who is #LikeABossEveryDay or show us a great product made by a woman. 

Follow Rachael Ray Every Day on Facebook, Instagram, Twitter, and Pinterest.

ABOUT RACHAEL RAY EVERY DAY
Launched in 2005, Rachael Ray Every Day embodies Rachael's can-do spirit and relax-
the-rules attitude. We serve up delicious recipes, home and decor advice, travel tips,
beauty and fashion trends, and shopping tricks that save our audience time and money.
The brand is funny and relatable, messy and real, and, just like our namesake, we're all
about finding adventure in the everyday and moving fun to the top of the to-do list!
Rachael Ray Every Day is an award-winning multiplatform brand published 10 times a
year, with a rate base of 1.7 million.

ABOUT MEREDITH CORPORATION
Meredith Corporation (NYSE:MDP) (www.meredith.com) has been committed to service
journalism for 115 years. Today, Meredith uses multiple distribution platforms —
including broadcast television, print, digital, mobile and video — to provide consumers
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with content they desire and to deliver the messages of its advertising and marketing
partners. Meredith's National Media Group reaches nearly 175 million unduplicated
American consumers every month, including 80 percent of U.S. millennial women.
Meredith is a leader in creating content across media platforms and life stages in key
consumer interest areas, such as celebrity, food, lifestyle, home, parenting, beauty and
fashion.  Meredith also features robust brand licensing activities, including more than
3,000 SKUs of branded products at 4,000 Walmart stores across the U.S., and The
Foundry, the company's state-of-the-art creative lab and content studio. Meredith's Local
Media Group includes 17 television stations reaching more than 11 percent of U.S.
households.

SOURCE Meredith Corporation
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